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essays in which writers get hands-on with design and its various manifestations
in the world. The texts are not qualitative assessments of their subjects, but
rather personal reflections on design and the contexts in which it operates.

In contrast to Disegno’s journal format, Design Reviewed is a smaller, more
book-like publication, which takes its cue from publications such as field
guides, jotters and technical manuals. It is a publication designed to be
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and emerging project stories, Design Reviewed will be a space for reflection
on design as its users experience it.
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Twonder who Affleck thought the sudience for his fiim would be.
I sparingly evoke the concept of “nostalgla” to begin looking for a0 answer.
A longing to Tetum to & better perlod, periaps? Yet It's hard to s2e how the
B0s and 90s were better than today, unless we see 1984 a5 a clear Inflection
point, foram from which everything slowly goes to shit. From this

Dealgning the Adr Jordsn (drage courtesy of Ameon Studicel .

perspective. those were better times only when compared to the collective
angst of today, amplified by hyperconnectivity and Information echo-
chambers. The more we know today, the greater our fear of a future of
extremes grows. The 80s were a time of comfortable ignorance for the
American middle class, a hwoury they nio longer have.

In order to grasp how a film lke this could ever be made, I think
s imp tolook at yorthe script by Alex Convery. Written
during lockdown and inspired by the Netfitx documentary The Last Dance,
about the rise of Michael Jordan and the Chicago Bulls, Convery thought
that & story about the Mike Company as an underdog who signs the Adidas-
loving mokle, thus changing the face of sports marketing forever, would
make for & compelling flm. It 15 his first script to ever get produced and
Wiz modified by Affleck and Damon In the revision process. According to a
Hollywood Reporter Interview with AfMeck, the original script dldm't Inchade
‘two of the most Imporiant Black characters Iovolved In the deal: the Nike
executive Howard White and Jordam's mother Deloris. Affleck added these
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characters and thelr stores to the scrpt after discussing with M.J himself,
claiming to significantly change the scope of the fAlm.

Affleck contends that only afer discussing with Jordan did be
understand what the film was really about, that it 1snT about Nike,” but
about the Jordans themselves. Then nothing really explalns why 90 per cent
of the Alm 1s set In the Nike headquarters or else following Matt Damon’s
character Sonny Vaccaro, one of the company’s marketing executbre s. Maybe
Affleck wanted to make a movie about how Jordans mother Deloris deftly
out-negotiated three major corporations to secure a share of the profits -
a truly disrptive event In the history of competitive sports. It essentlally
funnelled billlons of dollars away from Nike to Jordan, and set an important
precedent. Unfortunately for Affleck, that Isn"t the film he made. Delorls’s
character and the most Important uman drama of the story was completely
amitted from the frst version of the script, only to be unskifully added
during revision.

Instead of making a flm that centres around the love and
Intelligence of a mother for a gifted son, AMeck and Damon made a film
about Nike and Its executlves In the 15980s, casting themselves In the
[principle roles, Perhaps the duo saw an opportunity In repmducing “North
Amerlca 1984° 85 & time when a couple of daring white men could really
make a difference In the world - & buddy movie With corporate America
substituting for the Wild West. The film glorifes risk taking, ot only when
the Tisk 15 potentially locsing a cushy job and perhaps a couple hundred
thousand bucks for a billlon-dollar corporation. The plot rides on Sonmy’s
obsesslon with choosing the right young athlete to bet on. It concludes
by leveraging all of the marketing welght of 2 mega company to create an
Insanely profitable worldwide fashlon phemomencn. In am Imporiani
way. this could only happen In the 1980s. A unlque moment (o history - &
confiuence of Cold War driven consumer culture and raw Amerlcan talent -
that generated massive profits.

You have to admit that the 19808 were Interesting. We were
collectively on the brink of mutual nuclear annihlation and Nintendo was
all the rage. The recent 80s revival flm Tefris takes this seeming paradox
to the next level. Unlike Afr, Tetris does what It sefs out to do. It tells the
Improbable and unknown story of the distribution wars for the famous
video game. Instead of taking a promising premise and smothering It with
uninspired writing lke Afr, It takes an unlikely premise for a film and

‘Food. Safety. Hospitality. Trains that run on
time. Whenever 1 meet visitors amound Tokyo,
they invariably remark on the services and
Facilities that the cityaffers to meet our most
basic needs. Tomy amussment, they alsa tend
to mention the greamess of the public tikts
here. We spailed resdents may take these

found that Paris allegedly boasts the highest

rumber of public loos per square kilometre

in the world, ranked among 63 of the world's
destination cities.

1 was abit sho cked not to find Tokyo at the

top of the list. Taking a closer loak at the

siady, Inoticed that Japan's capital waso't

restrooms for

cleanliness and design allow us to move abaut
the city with esse, confident that there will
always beaplace to go when on the go.

even ioned. Well, given that Tokyo,
technically, is not acity - it's a prefecture
compeking 23 wards (or districts), each with
its own city office - Isearched for its most
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compact, tent-like
provide basicshelier, while the ciy would

pp
burtmy Feelings. As such, Tdecided to crunch

the therest
four ing, shopping, sccialisi

wchowit compares

and so on. Minimal bousing fee the city had
been discussed since the 19608 becauseaf
theint ense densificaion of postenr Tokyo,
with Kisho Eumkawa’s iconic (and recently
demalishexd) Makagin Capsule Tower, for

to th isi ilettes, Based on Mavitime,
npan’s popular navigation app, there are 186
public toilets in the city af shibuya, giving

us an averageaf 12 3 bathooms per square
kilometre. 1fwe braaden the search to Tokyok
23 wards, westill have o solid score of 8.

example. y
spend most of their time working at the office.
o and Sejima’s idess. mennwhile, werea
responsetonew roles that opened up for
Japanes women in the bubble economy of
the 19805, enabling mare significant female
participationin theworkforce and, also, in
comsumption. This concept of delegating
traditionally domestic furctions to the city
still resonates. Afterall, Tokyo i li

ding; to the toi the French
capital has 672, Touché.

Those calculations don't evenindude
Foff-street” toilets, as Clara Greed, o professar
oF urban planning at UWE Bristol, calls them.
“pyblic toilets' may be defined as comprising
borth tmditional ‘on-street’, local authority
public toilets " she writes, “and ‘off-street’
toilets to which the public has right of access,

shopping malls,

of tiry apartments with even tinisr ki tchens,
ofa transportsystem that is knawn far i
dense capillarity, of 24/7 convenience stores,

1 department stores, which, togsther,
maybe defined as‘away Erom bome toilew'”
In Zapan, this second eategory covers train

of inviti of aleave-
B,

your-pu h
lewel oF safity. Why stay home if you don't
have to?

Ensily accessible public toilets are an
emential part of this urban Ebric, and Tokyo
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affice buildings and so an. Their design varies

fiom plain white walls, to marble countertops

ar Mew York-style tiling, but one can count

an them being ree of charge, safe and clean.
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in danuary prlics, a UK-based
bathroom fittings and accessories retailer,

rind Functions of Japan's famous

“wushlet” toilets: seat heating, spmy intensity

and direction, dryer, noise concealing, and
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